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MasteR  
ManageR
Ewen McKenzie’s unique 
approach to managing change 
and motivating his team

CUSTOMERS
bringing in new business 
while retaining the old

appS
What you need to know 
about mobile apps

RElax!
Why learning to relax is  
a smart business decision

Jesse Webb
on why even law  
firms need to be 
business savvy in  
a competitive market

Glenn Treadwell
tells us how  
nib has kept its  
local roots while 
growing nationally

Besa Deda
explains what to  
do to keep pace  
with a rapidly 
changing economy 

2011/2012

George
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Justin Smirk
discusses how to 
make a volatile 
market your friend

Bert Dennis
on building a successful 
corporation around the 
family home

Mark Betts
explains why best 
practice gives the 
best results

summer 2011

small dreams, 
big results
Dick Smith on organisation, risk, 
adventuring and population

LeaDerShip
What’s your  
leadership style?

BuSineSS inSurance 
don’t leave it until  
it’s too late

Water of Life 
Why whisky is  
conquering the world

George
Keeping you one step ahead in business Winter 2011

beneath  
the masK
Fiona Wood talks about life,  
business and why teamwork  
is always the answer

RecRuiting
How to find the right staff 
for your organisation

intellectual pRopeRty
Are you protecting your 
valuable IP?

west meets east
Why Hong Kong is a city  
for the 21st century

Besa Deda
on the connections 
between black swans 
and global markets

David pinches
shows how innovation 
can pay off even when 
times are tough

matt skinner
gives his tips on how 
to mix and match 
your food and drink

“George provides relevant business articles for any business owner  
with a professional approach and fresh insight into successful stories.”
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Each issue of George is divided into the 
following sections:
•	 GEORGE REVEALS	

Hot topics in business and the workplace

•	 BUSINESS ESSENTIALS	
Thought leadership articles about different aspects of 
business with interesting advice for business owners. 
Articles cover everything from employee engagement to 
marketing, PR, finance, technology and more. 

•	 I DID IT MY WAY	
A selection of customer case studies focusing on current 
St.George corporate customers across key industries. 	
A mix of interviews and articles focusing on the customer’s 
business, whether it be their product, growth, industry 
issues or service capabilities. This section serves as an 
educational and aspirational piece for readers. 

•	 ST.GEORGE SAYS	
Economic update by St.George’s Chief Economist on the 
outlook for Australian business and the economy. Also 
includes information on the latest St.George products for 	
the corporate customer.

•	 TIME OUT	
A lifestyle section focusing on work/life balance, interesting 
travel ideas and weekend getaways, as well as activities 
outside work.

DISTRIBUTION 
•	 GEORGE is a bi-annual glossy business magazine sent to 

19,000* corporate and business customers of St.George 
Bank.  These are CEOs, CFOs and key business decision 
makers of businesses in Australia with turnover from 
$5–$100m. 	

KEY DEMOGRAPHICS:*

•	 Corporate and business bank customers.

•	 Primary decision makers, CEOs, CFOs, MDs in privately 
owned businesses.

•	 Majority: 	
SMEs with turnover $5–$10m	
Corporate & Key customers with turnover $10–$100m 

•	 Key industry sectors include Professional Services (legal, 
accountants, financial planning, insurance broking, stock 
broking, real estate), Hospitality & Leisure, Manufacturing & 
Wholesaling, Aged Care and Property.

* Period 1 April to 30 September 2011



What St.George customers say about George magazinE:

“The magazine is well presented and looks inviting to the reader with 
a wide range of articles.”

“I think the content currently covered is a great mix.” 

The recent George reader survey asked St.George 
customers their opinion of the magazinE:

• 87% of respondents read all or most of the magazine

• 83% of readers find the cover stories featured in George magazine 	
    inspirational and/or relevant to their business

• 56.5% of readers pass the magazine onto family and friends

State breakdown of readers:

• 61% NSW

• 17% QLD

• 13% VIC

• 9% WA

“Quality articles that can help SMEs 
and anyone open to learning.”

george magazine is also available to view online:
stgeorge.com.au/george



Group Head of Sales - Luxury & Lifestyle	
Chris Waite
t: +61 (02) 8962 2602 m: 0424 453 172
e: chris.waite@edgecustom.com.au

Group Sales Manager Victoria - Luxury
Georgia Falcke
t: +61 (0) 3 9604 6723  m: 0403 570 010
e: georgia.falcke@edgecustom.com.au

	 Display Advertisements	 CasuaL	 2 ISSUES	 3 ISSUES

	 Double page	 $8,000	 $6,500	 $5,500

	 Full page	 $5,500	 $4,500	 $3,500

	

	 Specifications	 Trim (mm)	 TYPE (mm)	 Bleed (mm)	 Gutter

	 Double page spread	 275 x 470	 255 x 450	 285 x 480	 20mm

	 Full page	 275 x 235	 255 x 215	 285 x 245

	 Publishing Dates

	 May 2012 / Issue 13

	 Nov 2012 / Issue 14

	

magazine advertising rates

Delivery 
Date

May 16

Nov 18

BOOKING	
deadlinE

Mar 29
Oct 7

MATERIAL 
deadlinE

Apr 4
Oct 14

Send advertising material to:
Sydney Stevenson
T: +61 02 8962 2645
E: advertising@
edgecustom.com.au

Please post artwork to:
Edge
Ad Co-ordinator
GPO Box 661, Manly NSW 1655

Please deliver artwork to:
Edge
Ad Co-ordinator
51 Whistler Street, Manly NSW 2095

Contact:  


